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What is research?

 “A studious inquiry or examination, especially a critical investigation or 
experimentation having for its aim the discovery of new facts and their 
correct interpretation, the revision of accepted conclusions, theories, or 
laws in the light of new discovered facts or the practical application of 
such conclusions, theories or laws.”

 “Diligent and systematic inquiry or investigation into a subject in order to 
discover facts or principles.”



Research Paradigm

 A paradigm is a “worldview” or a set of assumptions about how things 
work. 

 Rossman & Rollis define paradigm as “shared understandings of reality”

 Quantitative and qualitative research methods involve very different 
assumptions about how research should be conducted and the role of 
the researcher. 

 According to Guba (1990), research paradigms can be characterised 
through their:
ontology – What is reality?

epistemology – How do you know something?

methodology – How do you go about finding it out?







Qualitative Research

 An interdisciplinary, transdisciplinary, and sometimes counterdisciplinary
field

 Multiparadigmatic

 Sensitive to the value of the multimethod approach. 

 Naturalistic perspective, and to the interpretative understanding of 
human experience



Qualitative Research

 Emphasis on holistic - study “things” in their natural settings

 Exploratory - examine a specific situations and try to develop new theories 
based on that situation.

 Involve the use and collection of a variety of empirical materials

Case study 
Personal 

experience 
Introspective Life story Interview

Observation Visual texts



Qualitative VS Quantitative 

Qualitative

 Multiple Realities

 Reality is socially constructed and 
context interrelated 

 Holistic

 Strong philosophical perspective

 Reasoning is inductive 

 Develops theory 

 Non-generalizable 

 Researcher is the instrument 

Quantitative

 Single Reality 

 Reality is objective and context free

 Reductionistic

 Strong theoretical based

 Reasoning is deductive and inductive 

 Tests theory 

 Generalizable 

 Various tools, instruments employed 



Types of Qualitative Design

Ethnography Narrative 

Research

Phenomenology

Grounded 

Theory 

Case Study



Phenomenology 

 Phenomenology is both philosophy and a research method

 Purpose:
To reveal the meaning of the lived experience form the 

perspective of participants 



Phenomenology 

 View the person as integral with the environment 

 Person is referred to as “embodied” – our bodies provide the possibility for the 
concrete actions of self in the world. 

 Embodiment is a concept that acknowledges people’s physical ties to their world. 

 Phenomenologists believe that human existence is “meaningful” and “interesting”



Phenomenology 

 A phenomenologist asks the question:

 Example: 

J.E. Sochany: A phenomenological study of women’s preadoptive experiences 

K.B. Schuemann: A phenomenological study into how students experience 
and understand the university presidency

What is the essence of this 

phenomena as experienced by 

these people and what does it 

mean?



Ethnography 

 Research tradition in anthropology 

 Provides a framework for studying meanings, patterns and experiences defined by a 
cultural group in a holistic fashion 

To study human behaviour in the cultural context in which is embedded 



Ethnography

 Assumption: 

 Two perspectives: 

Every human group evolves a culture that guides members’ view of the world and the 

way they structured their experiences.

- insider’s view - outsiders’ interpretation 



Ethnography

 Researcher as instrument – to study a culture it requires a certain level of intimacy 

 Example: 

David Counts and Dorothy Ayer : An Ethnography of RVing Seniors in North 
America

S. Abraham: An ethnographic study of violence experienced by Dalit Christian 
women in Kerala State, India and the implications of this for feminist practical 
theology. 



Grounded Theory 

 Inductive research technique developed by Glaser and Strauss (1977) 

Anselm Strauss Barney Glaser

To develop a theory to explain underlying social processes of a cultural 

group.



Grounded Theory 

 “Grounded” – The theory emerged from the data

 Based on symbolic interaction theory – Meaning is expressed through symbols 

 Does not begin with a focused research question, the question emerges from the data

Words 

Clothing 

Religious Object



Grounded Theory 

 Constant comparison: To develop and refine theoretically relevant categories and to 
identify the basic problem 



Grounded Theory 

 Example: 

L.W. Casteneda and M.C. Harrell: Military Spouse Employment : A Grounded 
Theory Approach to Experiences and Perceptions

K. Daly: The Social Construction of Fatherhood



Case Study 

 A qualitative descriptive research that looks intensely at an individual or small 
participant pool, drawing conclusions only about that participant or group and only in 
that specific context

 Develop holistic and meaning characteristics of real life event 

 Types of case study: 

a) Single instrumental case study 

b) Collective case study

c) Intrinsic case study 

To investigate a contemporary phenomenon in depth and with its real-

life context. 

Robert K. Yin 



Case Study

Strengths 

 Clear and detailed data

 Can be administered in any field 
of study 

 Flexible 

 Emphasis on context

Weaknesses 

 Not practical for big population 

 Subjectivity thoughts of researcher 
can be influential 

 Often only weak generalisations 
made

 Concern that case studies lack 
rigor



Case Study 

 Example: 

E. Adalberon: Informal use of social media in higher education: A case study 
of Facebook groups 

K.J Yeo et al: Effort of NGO in Promoting CSE to improve the quality of life 
among local and refugee communities



Narrative Research 

 A mode of inquiry in qualitative research, with a specific focus on the stories told by 
individuals. 

To describe in detail the setting or context in which the participant 

experiences the central phenomenon

The Power 
of Story 



Narrative Research 

 The key characteristics of narrative research design: 

Individual Experiences

Collecting Individual 

Stories

Collaborating with the 

participants

Context or Setting

Restorying

Coding for themes

Chronology of the 

Experience



Narrative Research



Narrative Research 

 Example:

S. Makris: Spoken stories: A narrative Inquiry on the Lives and Experiences of 
“Outsider Teachers”

H.J. Richmond: Learners’ Lives: A Narrative Analysis



Considerations in sampling

 Purpose of qualitative research 

 Conceptual rather than numerical considerations 

Choose information-rich sites and respondents

Produce 

information-rich 

data 

Insight rather than 

generalisation 

Depth rather than 

breadth 



Qualitative Sampling Method

Purposive sampling

 Widely used in qualitative research for the identification and selection of information-
rich cases for the most effective use of limited resources

 Identify and select individuals or groups of individuals that are especially 
knowledgeable about or experienced with a phenomenon of interest

 Emphasis on saturation



Qualitative Sampling Method

Types of purposeful sampling methods

Criterion-i

Extreme or deviant 

case
Snowball

Criterion-e

Homogeneity Typical case
Opportunistic or

emergent

Convenience



Data Collection Methods 

Participant 
observation

In-depth 
Interviews

Focus group 
interviews

Researchers may combine more than one method!



Participant Observation

 Intensive, usually long term, examination of a social group 

 Researcher becomes a participant in the lives of group member

Participant 
Observation 

Overt 

Covert 



Participant Observation

 Steps involved in participant observation Research

Gaining entry into 

the group 

Developing and 

maintaining 

rapport

Developing a 

method for taking 

field notes 

Integrating data 

collection and 

data analysis



In-depth Interviews

 Allow participants to describe their experiences and the meaning of events taking 
place in their lives

 Flexible and allow for probing

 3 key elements for successful interview: 

Explicit Purpose
Ethnography 

Explanations 

Ethnographic 

questions 



Focus Group Interview 

 Interview format, but in group setting

 Participants with common experience

 Provide a more natural environment

 Aims at collecting high-quality data in a social context

 Stages of focus group interviews

Planning a 

focus group 

Group 

composition 

Conducting 

the focus 

group 

Recording 

the 

responses

Data 

analysis

Reporting 

the findings



Focus Group Interview 

Open ended questions 

Cost effective

Less time consuming 

One/ two participants 
may dominate

Not done in natural 
settingS
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Data Analysis 

 To organize, provide structure to, and elicit meaning from the data

 Data collection and data analysis may occur simultaneously 

 Qualitative researchers typically scrutinize their data carefully and deliberately in a 
search for meaning and deeper understandings.

 Insights and theories cannot emerge until researchers become completely familiar with 
data.

 Morse and Field (1995) have identified four process of analysis: 

Comprehending Synthesizing Theorizing Recontextualizing



Qualitative Data Management and Organization

1. Transcribing qualitative data

 Audiotaped/videotaped interviews and field notes are major data sources in 
qualitative studies. 

 Verbatim transcription of the tapes is crucial step in preparing for data analysis 

 Need to ensure that the transcription are accurate and that they validly reflect the 
interview experience.



Example of 

the Transcript



Qualitative Data Management and Organization

2. Developing a Category Scheme

 Qualitative data analysis begins with data organization by classifying and indexing 
the data. 

 Reductionist

 Data convert to smaller, more manageable units that can be retrieved and 
reviewed

 Develop a category scheme then code data according to the categories

 Researchers must break the data into segments, examine and compare them to 
other segments for similarities and dissimilarities



Example



Qualitative Data Management and Organization

3. Coding Qualitative Data

 Once the category scheme has been developed, the data are read in their entirety 
and coded for correspondence to the categories

 Researchers may have difficulty deciding the most appropriate code, or may not 
fully comprehend the underlying meaning of some aspect of the data.

 Researchers often discover during coding that the initial categories were 
incomplete. 

 It is common for categories to emerge that were not initially identified. 

 A concept might not be identified as salient until it has emerged a few times.



Example



Qualitative Data Management and Organization

4. Manual methods of organizing qualitative data 

 Traditional manual methods of organizing qualitative data are becoming less 
common as a result of widespread use of software that can perform indexing 
functions. 

 When a category is simple, researchers sometimes use colored paper clips or 
Post-It notes to code narrative content.



Qualitative Data Management and Organization

5. Computer Programs For Managing Qualitative Data
 Computer assisted qualitative data analysis software removes the work of cutting up pages 

of narrative material. 

 Allows the researchers to enter the entire data file into the computer, code each portion of 
the narrative and then retrieve and display the text for specified code for analysis.



Analytic Procedures

 The analysis of qualitative materials typically begins with a search for broad categories 
or themes.

 Theme is an abstract entity that brings meaning and identity to a current experience 
and its variant manifestations. 

 Thematic analysis relies on similarity and dissimilarity principle.

Similarity Principle

Look for units of information 

with the similar contents, 

symbols or meanings

Contrast Principle

Find out how content or 

symbols differ from other 

content or symbols-



Qualitative Data Analysis Tool 

Constant Comparison Analysis

Grounded Theory Approach

Classical Content Analysis

Domain Analysis

Taxonomic Analysis

Componential Analysis 



Constant Comparison Analysis

 Most commonly used type of analysis for qualitative data

 Developed by Glaser and Strauss (1967), the fathers of grounded theory

 To identify underlying themes presented through the data 

Identify 
themes

Group by 
similarity

Compare 
new data 

with 
previous 

codes

Label each 
chunk with 
a “code”

Chunk 
data into 
smaller 
parts

Read 
through 
the data



Constant Comparative Analysis

 Analysis follows three steps:

1. Open coding - to find categories

2. Axial coding - to find links between the themes/categories

3. Selective coding - to find the core category

http://www.health.herts.ac.uk/immunology/Web programme - Researchhealthprofessionals/analysis.htm
http://www.health.herts.ac.uk/immunology/Web programme - Researchhealthprofessionals/open_coding.htm
http://www.health.herts.ac.uk/immunology/Web programme - Researchhealthprofessionals/axial_coding.htm
http://www.health.herts.ac.uk/immunology/Web programme - Researchhealthprofessionals/selective_coding.htm




Constant Comparison Analysis



Classical Content Analysis 

 Similar to constant comparison analysis and also is used frequently in qualitative 
research

 Researcher counts the number of times each code is utilized.

 This type of analysis is helpful to use when there are many codes.

 It can identify which codes are used most and which might be the most important 
concepts for the interviewee.



Classical Content Analysis 



Domain Analysis 

 Domain analysis represents a search for the larger units of cultural knowledge, which 
Spradley called domains. 

 This method of analysis stems from the belief that symbols are an important way of 
communicating cultural meaning. 

 According to Spradley, all symbols have three elements: 

 Domain analysis utilizes semantic relationships to help uncover domains.

symbol itself
one or more 

referents

a relationship 

between the symbol 

and the referent



Domain Analysis 

 6 steps:

select a single 
semantic 

relationship

prepare a 
domain 
analysis 

worksheet

select a 
sample of 
informant 

statements 

search 
possible 

cover terms 
and included 

terms 

formulate 
structural 
questions 

make a list of 
all 

hypothesized 
domains



Taxonomic Analysis 

 Taxonomic analysis is the second step after domain analysis.

 To understand how participants are using specific words

 A taxonomy is defined by Spradley as a “classification system” that inventories the 
domains into a flowchart or diagram to help the researcher understand the 
relationships among the domains. 

 Taxonomic analysis reveals subsets of terms and the way these subsets are related to 
the domain as a whole.



Taxonomic Analysis 

Select a 

domain for 

taxonomic 

analysis

Identify the 

appropriate 

substitution 

frame for 

analysis 

Search for 

possible 

subsets among 

the included 

terms

Search for 

larger, more 

inclusive 

domains 

Construct a 

tentative 

taxonomy

Formulate 

structural 

questions

Conduct 

additional 

structural 

interviews

Construct a 

completed 

taxonomy

Example



Componential Analysis

 Componential analysis is a systematic search for attributes (components of meaning) 
associated with cultural symbols.

 Can be undertaken after domains are created

 To discover the differences between the subcomponents of domains, with the goal 
being to map as accurately as possible the psychological reality of informant’s cultural 
knowledge

 Matrices and/or tables are used 

 At least two dimensions:

 The contrast set

 Dimensions of contrast



Componential Analysis

Select a 

contrast set 

for analysis

Inventory all 

contrasts 

previously 

discovered

Prepare a 

paradigm 

worksheet

Identify 

dimensions 

of contrast

Combine 

closely 

related 

dimensions 

Prepare 

contrast 

questions 

Conduct an 

interview 

Prepare a 

completed 

paradigm

Example



Validity 

 Triangulation of sources

 Triangulation of methods of data collection: survey, interview, feedback verification

 Triangulation of theories.

 Search for discrepant evidence.

 Comparison with other findings in the previous research

 Bias  - researcher’s influence on the study 

 Reactivity - researchers’ effect on the setting or people 

Validity Threats



Generalization

 In qualitative research, you are not as concerned about generalisation of your findings.

 Actually generalization is a cooperative venture of researcher and reader. 

 The researcher describes the context fully and the reader decides if the context is 
similar or is representative of his or her situation.



Criticism of Qualitative Research 

Subjective Biased

Results not 
generalizable

Hard to 
replicate 






